
LDA’s press office 
Sue Ockwell and Helena Hamlyn 

 



Aim: To create awareness of 

Lyme disease through the media 

 

- Reactive 

- Proactive 

- Press releases 

- Set up interviews 

- Match case studies with media enquiries 

- Help to co-ordinate the Facebook page 
 



Coverage (both print and online) in the last 12 months 

includes: 

• Take a Break 

• Daily Mail 

• MailOnline 

• Real People 

• Wildlife Extra.com 

• NFU Countryside 

• The Observer 

• Guardian.co.uk 

 

 

 

 

 

 

 

 

• Sunday Express’  S magazine 

• BBC Radio 5 Live 

• Yours 

• BBC News (Health)  

• BBC Tyne Tees Radio 

• TGO: The Great Outdoors 

• Country Walking 

• Huffington Post 

AVE 
(Advertising Value 

Equivalent) 

  

= £168,883 

excludes TV and 

online coverage 



SEPTEMBER 2012 FROM CASE STUDY TO COVERAGE 



 
 
 
 
 
 

 
Sent: 10 October 2012 11:25 
To: press@lymediseaseaction.org.uk 
Subject: case studies 

  

Hi there, am new to the facebook page and just saw your request for case studies.  I am a vet 
and was diagnosed with Lyme disease last year.  If I can be of help, please let me know. 
yours sincerely 
Sarah bignell 

OCTOBER 2012 

mailto:press@lymediseaseaction.org.uk


MARCH - MAY 

2013 

LDA’s press office 
receives a 

journalist enquiry 

Match the 
request with 

an appropriate 
case study 

Contact the case 
study to check that 

they are a) still 
happy to help and 
b) whether they 

have any updates 

Send information to 
the journalist and 
then set up calls / 

photo shoot / 
spokesperson from 
LDA, as required 

= coverage and increased 
awareness of Lyme disease 



JUNE 2013 

Daily Mail 

 

Circulation 1.8 million 

 

Readership 4.2 million 

 

AVE 

(Advertising Value 

Equivalent  

4/5 of a page = £36,490  



JUNE 2013 

Mail Online  

7.6 million unique users per day 



JUNE 2013 

BBC News Kent 
 

http://www.bbc.co.u

k/news/uk-england-

kent-22776731  
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JUNE 2013 

ITV Meridian 

News 
 

http://www.itv.com/ne

ws/meridian/update/2

013-06-14/lyme-

disease-threat/  
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What makes a good case study and what are 

journalists looking for? 

 

- Ideally (and usually) someone who hasn’t been used in 

the media before 

- Often female and often aged 18-40 ish 

- Someone who is happy to share their photo 

- A drama / something which makes your story stand out 

- Notes which are as short and as to-the-point as 

possible – understandably this is often difficult for Lyme 

disease sufferers  

 

If you are interested and able to help in this way: 

 

- Talk to us today 

- Follow us on Facebook 

-Email us (press@lymediseaseaction.org.uk) 

 
http://www.bbc.co.uk/programmes/b006qps9 (17mins12)  

 

 
 

mailto:press@lymediseaseaction.org.uk
http://www.bbc.co.uk/programmes/b006qps9


Thank you 
 

Any questions? 
 


